
Graphic Designer - Illustrator





•	 Client: 
Bones Band 
 

•	 What was done:  
I made a logo and word mark and 
determined a color scheme to suit the 
aesthetic of the band. I also created 
cover art as well as designed assets 
such as a vinyl and backstage passes.
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COURSE OFFERINGS

• Voice Classes
• Private Lessons
• Jazz Improvisation
• Music History
• Choir
• Voice Classes
• Music Theory
• Jazz Band

Events

EVENTS

Lonnie McFadden (born 1956 in Kansas City, Missouri) is an American jazz trumpet 
player, tap dancer, singer, songwriter, arranger, and  recording artist. McFadden is 
known for his exuberant multi-genre performance style.  McFadden’s work embraces 
diverse 20th-century entertainment traditions and advances into contemporary jazz. 
His father instilled in him and his brother Ronald the jazz styles of the 1930s and 40s, 
and performance styles of Vaudeville stage entertainment. He taught the McFadden 
brothers to create multi-genre shows suited to their audiences, and McFadden has 
benefited from that vision, reinventing his collaborative stage act throughout his 
career.

Lonnie McFadden

Traditional, hard swinging, and laid back are all words that could describe Jim 
Lower’s playing Style. A Missouri native, Lower has spent a majority of his life 
studying and performing in and around Kansas City. At the age of 12 Lower received 
his first drum set and quickly discovered his desire to become a jazz drummer. 
While many drummers his age were exploring rock, pop, or rap Lower was busy 
studying Jeff Hamilton’s style of playing. Early on he knew that Hamilton’s infectious 
style and mastery of the brushes was what he wanted to do for the rest of his life. 
Eventually drummers like Mel Lewis, Elvin Jones, “Philly” Joe Jones, Buddy Rich, and 
Shelly Manne began influencing Lower.

Jim Lower

Charles D. Williams, is a native of Kansas City, Kansas. Mr.Williams has played piano 
for over 40 years. As a trombonist, he studied under Mr. Leon Brady at Sumner High 
School and supplemented this training with musical studies under the tutelage 
of the late Mr.Reginald Buckner. Mr.Williams was a member of the award-winning 
Sumner Jazz Band that also attended the Paris International Jazz festival in Paris 
France in 1972, and was auspiciously judged to be “the best High School Band in the 
World. Mr. Williams also had the pleasure of participating in the Turner House Jazz 
series in the 70’s – having opportunity to play with such great jazz artist as: Dizzy 
Gillespie, Max Roach, Roy Ayers, Cannonball and Nat Adderley, Frank Wess, Clark 
Terry, Ernie Wilkins, Rich Matteson, and many more.

Charles D. Williams

Alumni Highlight

Jazz In the Valley

18th and Vine
 Jazz Festival

•	 Client: 
Metropolitan Community College - 
Penn Valley, Kansas City MO 
 
 

•	 What was done:  
Designed a Mural and dispay case to 
be displayed in the music department 
of the school. I also designed 
animated social media posts  



•	 Client: 
Cassiopea Dice 
 
 

•	 What was done:  
I created packaging for a small 
business that creates artisan dice for 
tabletop games. All visual elements 
aside from the logo were made by me  
as well as a point-of-purchase display 
shelf for an in-store location. All 
elements were meant to feel magical 
and catered to the spacey theme of 
the brand. 



Design Brief Research

Sketches

The Process
•	 Client: 

Cassiopea Dice 
 
 
 
 

•	 What was done:  
I started by finding fonts and color schemes that fit the aesthetic 
of spacey and magical, as well as creating a visual moodboard of 
packaging that inspired me. Next, I started sketching out ideas for 
the packaging and point of purchase. I also created some extra items 
that would be included within the packaging including a business 
card, a thank you slip, and packing paper.
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•	 Client: 
The Fight Against Poverty 
 
 

•	 What was done:  
I created a comic styled infographic 
covering some topics that contribute 
to poverty that include helpful 
information or possible resources. I 
also created a smaller handout for 
the set specifically covering food. 
I chose comic book as the theme 
because the campaign is focused 
around fighting back against poverty, 
and I felt that the resources could be 
helping or saving those that need it. 
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•	 Client: 
Metropolitan Community College - 
Penn Valley, Kansas City MO 
 
 

•	 What was done:  
I created a promotional poster for 
MCC’s Jazz in the Valley event, 
featuring all of the headlining artists. I 
hand lettered part of the title as well. 

The Process



COCOA AND DELECTABLE  
 CHOCOLATE

A Brief History

Plus More on
Recipes and Cooking 

tips & tricks!

 The sudden surge of chocolate consumption in the US explains 
how addictive it can be. Addiction, however, is linked to quality, 
ability to pay and wisdom to separate good from inferior. 

Theobroma cacao (the cocoa tree) is indigenous to Central- and 
South America.   Mayans and Aztecs are known to have used cocoa 
beans during religious ceremonies. Before human sacrifices were made 
to gods, those to be sacrificed received their last worldly food in form 
of a cup of cocoa. Even conquered tribes paid a tribute in cocoa beans, 
which were used as currency. 

Montezuma, and Aztec 
king, believed cocoa to be 
aphrodisiac and source of 
strength. Reportedly, he 
consumed 50 small cups of it 
daily. Aztecs prepared cocoa 
differently than we do today. 
Theirs was mixed with chilli 
peppers, spices, and water.  
Aztec chocolate tasted bitter. 

The Spanish conquistador 
Hernan Cortes acquired a plantation 
and brought the first cocoa beans to 
Spain in 1524. Confectioners started 
experimenting with the new ingredient 
in an attempt to make it more palatable 
to the European palate. They soon found 
out that sugar instead of chilli peppers 
made the drink taste much better.

Spaniard’s sensed that cocoa beans had 
great commercial potential and managed 
to keep it and its supply secret for 100 
years. Processing was strictly under 
the supervision of monks in remote 
monasteries and they never divulged 
their secret techniques of roasting and 
pulverizing. 

Eventually, other European countries 
managed to uncover all the secrets. By 
1657, the first chocolate café opened in 
London serving the rich and nobility. 
During the industrial revolution, 
chocolate manufacturing evolved to 
an industry in England, but the big 
breakthrough occurred when Van 
Houten, a Dutch inventor, discovered 
a technique to extract cocoa fat from 
the bean. More importantly, he also 
discovered that when the drink was at 
room temperature the addition of cocoa 

fat (butter) made it solid and delectable. 
Today chocolate is brewed by mixing 

cocoa powder with water or milk and 
sugar.  To this day, the Dutch produce 
the best cocoa, but Belgians and Swiss 
excel in producing chocolate. French 
claim their chocolate to be superior. It is 
true that Chocolaterie du Rhone, in Tain 
Hermitage (Rhone Valley) produces an 
excellent bitter chocolate (Valrhona), 
but on the average Swiss and Belgian 
manufacturers excel particularly when 
it comes to truffles.

•	 Client: 
Magazine  
 
 

•	 What was done:  
I created a magazine spread meant to 
fold inwards featuring chocolate and 
its history. 
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Children International is a global nonpro�t 
humanitarian organization that helps children break 
the cycle of poverty. It addresses children’s critical 
needs through early intervention and regular 
interaction in community centers.

Like the world-changers who support our organization, we are 
focused on making a long-term impact by helping kids living in 
poverty. We have a bold vision: graduating healthy, educated, 
empowered and employed young adults from our program so 
they can achieve the goal of breaking the cycle of poverty.•	 Client: 

Children International 
 
 

•	 What was done:  
I created a folder for Children 
International, incorportating the 
companies color scheme and related 
imagery, There are slots for two 
business sized cards as well. 

Outside

Inside
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In an effort to enlighten a 
new generation about its 
growing reliance on psychiatry

Dr. James Davies 

       This thought-provoking book will make people think twice 
before sitting on a psychiatrist's couch or filling a prescription.

       The consequences for patients and the profession are 
obvious. An eye-opening and persuasive work.

       An eye-opening look into the world of psychiatry and its 
relationship with the pharmaceutical industry

Other works by James Davies

--Booklist

--Publishers Weekly

--Library Journal

ISBN - 9781605984735

•	 Client: 
Odeon Publishing 
 
 

•	 What was done:  
I created a book jacket for the book 
‘Cracked: The unhappy truth about 
psychiatry’ 



Bookmark

•	 Client: 
Publisher 
 
 

•	 What was done:  
I created a book cover for ‘Moth to 
Marble”, illustrating the main artwork 
and creating a bookmark to be sold or 
gave out with the book as well. 



Front Back

•	 Client: 
Baby Shower  
 

•	 What was done:  
I created a personalized card for an 
expecting couple. The poem was 
provided and I chose supporting 
elements and colors to make it 
feel like a childs storybook. The 
illustration was done with the poem 
as inspiration.



Molly Fischer
Experience

Education

Skills
Photoshop
Illustrator
Indesign
Procreate
Procreate Dreams

Contact

(816)-678-9111
 
Mollybean02@gmail.com

Walmart  (2020-2021)
Fresh Produce Associate

Kept grocery side of the store stocked, clean, 
and properly faced. Assisted Customers with 
questions or finding products regularly.

Metropolitan Community 
College - Penn Valley  
(2022-2024)
A.A.S in Graphic Design

Hy-Vee  (2021-2022)
Online Shopper

Shopped grocery orders put in online. 
Communicated with customers on scanner 
to get correct items, substitutions, or for 
suggestions.

Projects

Jazz In The Valley  (2023)
Poster Design

Designed a poster for Metropolitan 
Community College’s Jazz In The Valley 
event.

MCC PV Music Dept. Redesign (2024)
Display Case, Mural, Social Media GIFS

Designed new elements for the Metropolitan 
Community College’s Penn Valley Music 
Department.

Van Horn Theater (2017-2021)
Prop and Set Design

Designed signage and set elements for Van 
Horn’s theater department.

Van Horn High School 
(2017-2021)
High School Diploma

mollybean02@gmail.com

(816)-678-9111

@Mollusk_Art

#
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